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Program Curriculum for Department of Management, FGU
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Department requirements for graduation: 128 Credits
— O BEHBERIEED
General Education Course: 32Credits
= RBEEESEBERRE24E D
Interdisciplinary Course Program:24 Credits
M~ RRBHRFTEREZNEHS7T2) - BN _EE2RHEM
Department requirements for major course: 57 Credits
(—) (&) EEZOERR36ED
Core curriculum: 36Credits
(D) RRBIEBEER (&)
Specialized Elective curriculum ( Choose one )
h - KRB LRHEBEER
Specialized Elective curriculum
(—) 1TIHBRAIEEREE )
Marketing and Entrepreneurship Program: 21 Credits
(D) REEXEBBER2487
Leisure Business Management Program: 24 Credits
N ARBEBREEBSED
Optional courses for self-selected subjects: 15 Credits
Tt RRBEEREBEU IR

The courses of program are as listed below.
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Code Chinese / Ei:)ctl Credits| Grades|Semester
MDI115 |&5t8E— Accounting [ WE| 3 i
MDI119 |&5E Economics wWE| 3 — =
MDI116 |S5tE Accounting 11 wWE| 3 — ~
MD205 |[1TiHEE Marketing Management | M | 3 — ~
Coreauriolm | MD256 |4t — Statistics I we| 3 | — | k
(%) B | MD206 |1E2ESHE Operations Management | XVE | 3 _ i
INERE MD204 |AF5EE Finance Management wE | 3 _ i
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Statistics | first

Human Resources

MD301 |ANEREE ME
Management

MD316 | S 24% Management Information WE
Systems

MD303 |KEsEE Strategic Management | M E

MD257 |EF5EX Business English =3 _
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MD258 |EZEEREaE S -
ERKARIES Software Package

MD412 |{E3FEE Business practices =3 =

MD408 |glEessm Entrepreneurial & —
Management

MD478 |ThiZHE Marketing Research e _

N . Innovative Internet —

MD390 |BIFTERE T : £ =

Marketing
. |Innovation and Internet —
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Entrepreneurship
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.
o
m

—_—

W

MD259 |Ri{&es1E Customer Relationship 3% |l T
Management
e p e Religious Marketing and |
MD260 | SEATHEESE | & =5 T
Practice
MD392 |EESERIE Advertising management | 2512
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Psychology of
Management and
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Product and Brand
management Practice
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The Practice of Starter
Business Raise Fund
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Artificial Intelligence and

MD396 |44 Big Data g = T
Analysis
MD441 BRI REIRE Pr’act'ices.in Channel and | see & m IS
1E Distribution Management
MD442 BIZSAFRBIETE Entrepreneurial Laws and | see = 0 i
Practices
s N Introduction to N —
MD225 |REEEE , AN ES _ i
Recreation
MD226 |EBEEEY Tourism English ME _ ~
egen= Tour Scheduling and \ —
MD358 |BFSHRRIETRES: , & WME = |
Design
MD356 |[IRREEESC Leisure English WE = ~
MD486 |EGTiH Tourism Marketing WE - ~
s Sports Industr N —
MD364 [BENSATEIE P Y 215 — |k

Management
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i The practice of leisure N —
MD360 |(REESEBaRE | P E(E = | &
programming
MD361 |fiREEEIE Hotel management =B — E
NEEZEEESRENR | Agricultural Tourism and | see s —
MD343 |, . =3 = ~
75 Eco-tourism
. Information system and
e A P — | T
MD362 = multi-media application == =
- in Leisure
MD232 |SEpenmsms Practices of Tour Leader e iy +
and Tour Guide
e - B&B Management and N
MD345 |REEIEsEE anag =3E m| T
Practices




