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Institute requirements for graduation: 36 Credits (Not including 6 Credits from Thesis)
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Major Required Courses: 3 Credits
(=) B£FEB128~
Major Elective Courses: 12 Credits
(Z) #EBEB218 4 (FEB B 3l $6584)
Field Elective Courses:21 Credits
(z) %> 68~
Thesis: 6 credits
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Course | Course Name in Course Name in Enelish (Required |Credit E 5 g te | Remarks
Code Chinese B /Elective) S Grades emis €
LEen
s & i 1 i Major
MD5AL |72 5 = % Research Methods Required 3 First | First |Required
Courses
LEER X128 4
Major Elective Courses: 12 Credits
, e Organization Theory and E 1 t
e 2 A e :
MD5AQ | & 33k 2 3 22 Management Elective 3 First First
g Topics in Marketing i1 1 -
MD5A3 | 1= 4 ?g%% Management Elective 3 First First
w s Topics in Operations i 1 +
MDOA4 | e 3 # 32 % 22 Management Elective 3 First First
Topics in Sport and
TEEEEFE ool £ 3 ! .
MD5A8 N Elective First First
AL Management
) Topics in Human
LA FREREE R E 1 -
MD5A5 | esources Elective 3 First Second
A Management




-

S Topics in Financial i 1
MD5A6 ?#Zz‘"ﬁ.’ ﬂ%ﬁ Management Elective 3 First Second
e Topics in Strategic E i 1 N
MD5AT NG 25 g3 Management Elective 3 First Second
W i T Topics in Health 50 1 -
MD5A9 Promotion " 3 . Second
3 Management Elective First econ
AFBER L2184
Field Elective Courses:21 Credits
e . i 1 4
MDSB3| prisx % ¥ 1= Services Management Elective 3 First First
o Communication and E 1 .
MDSB8 | i i £2 £ Expression Elective 3 First First
Small and Medium 0 1 -
‘; )~ .»} %5 il : > 2
MD5B4 | ”"#"? = ﬁgﬁzgg;érsli Elective 3 First Second
MD5BS5 | £)37 % 52 4 45 Topic in Innovation E i 3 1 N
PIFTE 5 AL Management Elective First | Second
A ¥ 4172 35| Industry Analysis and ¥ i3 5 2 £
MD5B1 fouk Competitive Strategy Elective Second | First
T Topic in Organizational 12 2 4
MD5B2 'E"% S L Behavior Elective 3 Second First
B'% & % 5% K| International Business i i 2 .
MD5B9 g 3 .
1% Strategy Elective Second | First
=3
PRAR 5 10 Topic;s in Services _— -
mscs | Quality %0 3 1o
3 Management Elective First econd
4 A4 #2525 |Productivity and i i3 5 2 4
MD5C2 2 Performance Measurement | Elective Second | First
ey y_
W EEs : £y ! y
MD5D1 | F F R Consumer Behavior Flective 3 First | First
G : i 1 .
MD5D2 L Marketing Research Flective 3 First | First
PR E (7 4 : : 51 : )
MD5D4 Services Marketing Flective 3 First | Second
: e P
N =y .. EB 2 - =
MD5D3 | * + 1 Advertising Research Elective 3 Second | First
R A . E 3 2 4
MD5D5 v Internet Marketing Elective 3 Second | First
= Topics in Corporate i 1 +
MDSE3 | = 7 32 p4 & 4L Finance Elective 3 First First
I Topics in Wealth i 1 +
MDSE4 | #4 % F LA Management Elective 3 First First
. Financial Statement E 1 1 .
MD5ED | p4 7338 % 4 45 Analysis Elective 3 First First
o o e <, | INVEStment Principles iE 1 N
MDSEL | 4 7 Jo 3282 0 3% and Practices Elective 3 First | Second
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y . E g 2
MDSEG | # = sL £ 48  |Topics on Mutual Funds Elective Second | Second
P47 203] ¢ % 73| lopics in Tour s 1
MD5F5 " " Scheduling and El‘ﬁf. F.l P
¥ gggi BB Management ective irst 1rst
\D5F4 § B & % 74 2| Exhibition Marketing & i 1 T
Fa Management Practices Elective First | Second
L3 ER Practical Applications s 1 -
MD5K6 * | of ces El?c’:ive First Second
Artificial Intelligence s
L v 2 9 I
MDSF3 |4+ = 4% ¢ & % Local Cultural Industry | piective Second | First
\D5F1 A F % ¥ 25 Topics in Leisure E i 2 N
3 Management Elective Second | Second
a3 : . EB 1 4
MDSGI | #1< & = i3 Quantitative Method Elect ive Pirst | First
Multivariate Analysis E g 1 N
& &% E )\ —
MD5G2 | % & 4 477 2 Methods Elective First | Second
w24 I
? W o M . E¥ 03 1 _
WD5HG | 2% e Hanagenent Professional | pective First | First
e e - E 13 1 N
MD5HI | F3u 3 52 & 4% Topics in Information Elective First | Second
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Institute requirements for graduation: 36 Credits (Not including 6 Credits from Thesis)
(=) B%ei3gs
Major Required Courses: 3 Credits
(z) B£FEB1284
Major Elective Courses: 12 Credits
(Z) EREBAEA(FEBE B3I 565845)
Field Elective Courses:21 Credits
(z) %> 68~
Thesis: 6 credits
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Course |Course Name in . . . ) £ 5
: Course Name in English /Elective |Credi Semest| Remarks
Code Chinese Grades
) ts er
LEei
. & 13 ] 1 4 Major
MD5A1 My PES Research Methods Required First First Required
Courses
LFEEG X124
Major Elective Courses: 12 Credits
MDEAD f 32 3% ¥ ¥ |Organization Theory and g i 5 1 .
19 Management Elective First First
Topics in Marketing E i 1 +
MD5A3 f‘rﬁ‘d ? _EF %\ Management Elective 3 First First
Topics in Operations E i ! -
MD5A4 | &3 ¢ 1L % 4 Management Elective | ° First |First
i #5 ¢7 iz & 4 |Topics in Sport and Health| & 5 1 +
MD5A8 w4 aF Management Elective First |First
A F R R Topics in Human Resources E B 5 1 -
MD5A5 biE Management Elective First |Second
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e Topics in Financial i 1
MD5A6 PAixg L R 0Y Management Elective 3 First |Second
WDSAT | %% 5 m ¢, 55 | OPiCS in Strategic g 3 1 N
FRIEEAL Management Elective First |[Second
i B B B 2 Topics in Health Promotion| & 3 1 R
MD5A9 L3 Management Elective First |Second
iR X218 4
Field Elective Courses:21 Credits
SR : E i 1 +
MD5B3 | PR3 F= Services Management Elective 3 First First
. Communication and E 3 1 +
Rl A . . .
MD5BS | L 2 4 Leadership Elective 3 First |First
o 1 b
o : E i -
MD5DT | ¥ %f ” Consumer Behavior Elective 3 First |First
) . .. E g 2 4
MD5D3 | & 4 %28/~ % |Advertising Research Elective | ° | Second | First
h e . F iz 2 +
MD5D5 | 4 B {7 48 Internet Marketing Elective 3 Second | First
*FF ¥ ¥ 2 Topics in Leisure Ei 3 2 -
MD5F1 L3 Management Elective Second |Second
F #% * B F| Acadenic Thesis Writing i | 2 R
MD510 E=tr and Discussion Elective Second |Second
e o . i3 . N
MD516 |i&#: %4z |Topics in Sports Tourism | piiiive| 3 First |Second
, o . . . E g 1 2+
MD5J2 | i itie %4z |Topics in Health Promotion | oy iive| 3 First | First
) Topics in Whole Human E g 1 4
MD5J6 | = * B &AL Wellness Elective 3 First |First
R EAEE G | Topics in Health promotion | #1 3 1 4
g oy = and Health education ective irst irst
MD5J7 S HT R d Health ed i Electi Fi Fi
BEAALS Topiqs on Topics on Health i 1 )
wska | FEAEF TR pling Industry S I I .
2 3 ;L“ Management ective 1rst 1rst
R b A i? 0 Special Topics on Healing F 0 1 I
MD5K8 | T Industry >3 . .
B Management Elective First First
EEEEL o : i3 2 N
MD573 1 Topics in Healthy Aging Elective 3 Second | First
s 1 L
o . . E i -
MD5G1 | B > i Quantitative Method Elective 3 First | First
5 % 2 & 47 7 |Multivariate Analysis i3 3 1 -
MD5G2 3 Methods Elective First |Second







