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Institute requirements for graduation: 36 Credits (Not including 6 Credits from Thesis)
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Major Required Courses: 3 Credits
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Major Elective Courses: 33 Credits
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Thesis: 6 credits
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MGMT510T |72 5 =4 Research Methods Required 3 First | First | Required
Courses
LEEY 23384
Major Elective Courses: 33 Credits
MGMT5201 | e s 1o 25 g 5 7o Organization Theory E 3 1 +
EFOSE S B S 1and Management Elective First | First
S Topics in Marketing E i 1 i,
MGNT5202 | = & F ;%{E Management Elective 3 First First
o ) F 1 2+
MGNT5204 FEJ§4#F?IE Services Management Elective 3 First | First
% 5 7w . F 1 4
MGNT5206 g:"? Z Project Management Elective 3 First | First
&g Y : S:Ew f’}/ 1 4
MGNT5207 [ FpTe Consumer Behavior Elective 3 First | First
- Topics in Wealth E i 1 i,
MGNT5209 | M4 & F LRI Management Elective 3 First First
am A Financial Statement i 1 t
NOUTS210 | sdp 2 447 | (HEVCLE Elective| ° | First | First
- < Topics in Services oo
JRAS & F LB - E g 1 +
MGMT5217 3 Quality Elective 3 First | First
Management
2 5 Topic in Innovation E iy 1 i,
|37+ 19 E &7 . . .
MGNT5215 ﬁJﬁT? 25 AL Management Elective 3 First First
W s w2 Topics in Operations £ 12 1 -
MGNT5203 rE 25 AL Management Elective 3 First | Second
T Communication and E i 1 -
MGNT5205 | i#32 & 2 3¢ Expression Elective 3 First | Second
N : Topics in Corporate i 1 -
MGHT5208 IS AL Finance Elective 3 First | Second
S W Management E i 1 -
MGNT5211 F LE R Professional English Elective 3 First | Second
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X 4 = p s m g |lopics in Human £ 1 -
F\ p '_F" 2 LS DA
NGMT5212 | 1o ﬁgigzgggit Blective | ° | Pirst | Second
I Topics in Financial E i 1 N
g,
MGMT5213 | p44% ¢ 2 & 3% Management Elective 3 First | Second
g s Topics in Strategic £ 12 1 N
NGNT5214 | e 2 g | P18 T, Blective | ° | First | Second
4 A4 ke Productivity and Ei 9 I
MGMT5219 = ﬁggiﬁgﬁggi Elective 3 Second | First
MGHT5218 | 2 4 = & & Oras st el I T IS B
EHET SR ggﬁgg}g?tlonal Elective Second | Second
MGMT5220 | % 2 % %54~ 5 o E 3 2 R
R4 %37 Advertising Research | pioctive Second | Second
e va = Al : J;EI)’% 2 N
MGMT5221 | e &, = 4 Internet Marketing Elective | S | Second | Second
¢ = %k @ A5 . 3\%’1”2/ 2 -
MGMT5223| ¢ ® ¢ {7 % Topics on Mutual Funds| pjective 3 Second | Second
MGMT5224] = k- 5 4 4 jase Study on A T O
FRAERA éﬁ;?;gi;lonal Elective Second | Second
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1. MGMT5222 & # ~ 4783 Kot » £ ~ 3§~ -

2. MGMT5225 RI*Z &£ % B R4y > £ ~ 3§~ -

3. MGMT5216 # 7 "2 7 3% > £ 3 ~ 3 F & o

Note :

To safeguard the course credit rights of students who have previously completed courses in the credit
program, this department agrees that the following courses may be recognized for course credits in the
Management Group curriculum. Students who have successfully completed and passed these courses in the
credit program may apply for credit exemption in accordance with our university's credit transfer regulations
after admission.

The courses eligible for credit recognition are as follows:

1. MGMT5222 Industry Analysis and Competitive Strategy,Elective ~ 3 Credits °

2. MGMT5225 Case Study on International Business,Elective » 3 Credits °

3. MGMT5216 Investment Principles and Practices,Elective ~ 3 Credits °
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Institute requirements for graduation: 36 Credits (Not including 6 Credits from Thesis)
(=) 2#2u3gs
Major Required Courses: 3 Credits
) BEEUBELA(TEBBL hHARI $6584)
Major Elective Courses: 33 Credits
(Z2) #h=> 684
Thesis: 6 credits
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My e Research Methods Required First | First Required
Courses
E¥ER £ 33454
Major Elective Courses: 33 Credits
) _ Topics in Sports E 1 .
MGMT5304 e F LR AL Management Elective 3 First | First
R LE Rt % Topics_ in Health E 0 1 +
MGNMT5306 =4 promot}on and Health Elective 3 First | First
v &AL education
%%éigﬁgﬁfmmsmTwmsm F i 1 j
MGHT5307 S flealth Healing Elective 3 First | First
3 Industry Management
Practical Applications E i 1 I
MGMTS313 | « 2 FER Y |of Art}flclal Elective 3 First | First
Intelligence
o _ Topics in Sports E i 1 i
MGNTS315 | 15 ¢ . % % 47 Tourism Blective| S |First| First
. R Multivariate Analysis E 1 i,
MGHT5317 | 5 LR 2 Methods Elective 3 First | First
weuTss0p | 2 F "% # 2% |Topics in Sport and i3 3 1 R
3 Health Management Elective First | Second
MMT5302 | 4= 44 2 - S R P
FHEy Marketing Research Elective First | Second
BRI N Topics in Tour g 1 T
NGNT5303 L Scheduling and B&B Elective 3 First | Second
BEA Management
) Topics in Whole Human iE
MGMT5305 | » « & & %2 Wellnoss Elective 3 1 -

3




First | Second
, Special Topics on E 0 1 -

MGNT5309 | e & # % 2 3 ﬁgiéégﬁegdustw Ploctive | 3 | First | Second
. . 50 1 =

MGNT5310 | g8 = 2 Quantitative Method Elective 3 Pirst | Second
Topics in Health g 1 s

NONISSIL e e g2 b 5 Promotion Management | Elective 3 | First | Second
woumsale | & B A E T ¥ Exnibition Marketing &| %% | 4 | L | T

™ Management Practices | Elective First | Second
MGMT5329 | % #7# ¥ B 2 cademic Thesis @9 | 4| 2 | 2

24 Writing and Discussion | Elective Second| First
. ; Topics in Healthy #13 2 =

NMTo320 e £ 1 FEH Aging Elective 3 Second | Second
Topics in Leisure i i 2 -

e PEEAL Management Elective 3 Second| Second
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1. MGMT5318 # = 4+ ¢ 2 % » 53 ~ 3 & A
2. MGMT5308 + 1 ArEF ik #12 > 518 -3 8~ -

3. MGMT5314 & 22 it 2 & ¥ (= 4 ai‘% TR 3EA
4. MGMT5316 8¢ & ¥ 74 Ko B 4L » F3 ~ 3 HF A& o

5. MGMT5319 & & %i ;c:b%\/»\ﬁv"’ A EBR N3E L

6. MGNT5323 ¥ ir % ¢ #3LB 3L > i3 ~3 5~ -

Note :
To safeguard the course credit rights of students who have previously completed courses in the credit

program, this department agrees that the following courses may be recognized for course credits in the

Management Group curriculum. Students who have successfully completed and passed these courses in the

credit program may apply for credit exemption in accordance with our university's credit transfer regulations

after admission.

The courses eligible for credit recognition are as follows:

MGMT5318 Local Cultural Industry,Elective ~ 3 Credits °

MGMT5308 Practical Applications of Artificial Intelligence,Elective ~ 3 Credits °

MGMT5316 Topics in Sports Industry Marketing Strategies,Elective ~ 3 Credits °
MGMT5319 Sports Data Analysis and Decision-Making, Elective ~ 3 Credits °
MGMT5323 Topics on Advanced Medical Management,Elective ~ 3 Credits °
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MGMT5314 Marketing Strategy Research in Sports and Health Industry,Elective ~ 3 Credits °



