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Note :

To safeguard the course credit rights of students who have previously completed courses in the credit
program, this department agrees that the following courses may be recognized for course credits in the
Management Group curriculum. Students who have successfully completed and passed these courses in the
credit program may apply for credit exemption in accordance with our university's credit transfer regulations
after admission.

The courses eligible for credit recognition are as follows:

1. MGMT6222 Industry Analysis and Competitive Strategy,Elective ~ 3 Credits °

2. MGMT6225 Case Study on International Business,Elective » 3 Credits °

3. MGMT6216 Investment Principles and Practices,Elective ~ 3 Credits °
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Note :

To safeguard the course credit rights of students who have previously completed courses in the credit
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program, this department agrees that the following courses may be recognized for course credits in the

Management Group curriculum. Students who have successfully completed and passed these courses in the

credit program may apply for credit exemption in accordance with our university's credit transfer regulations

after admission.

The courses eligible for credit recognition are as follows:

MGMT6318 Local Cultural Industry,Elective ~ 3 Credits °

MGMT6308 Practical Applications of Artificial Intelligence,Elective ~ 3 Credits °

MGMT6316 Topics in Sports Industry Marketing Strategies,Elective ~ 3 Credits °
MGMT6319 Sports Data Analysis and Decision-Making, Elective ~ 3 Credits °
MGMT6323 Topics on Advanced Medical Management,Elective ~ 3 Credits °
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MGMT6314 Marketing Strategy Research in Sports and Health Industry,Elective ~ 3 Credits °



